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Jobs for internationals

SERIOUS
SEARCHIN

By Molly Quell
Photography MMH

Despite the prevalence of English, language is clearly a barrier for interna-

tionals seeking work. But it is not the only hindrance to gaining successful

employment. A mismatch of skills between themselves and jobs available,

@ an insufficient network and a lack of recognition of their experience play a
role in preventing internationals from obtaining employment.

However, not all news regarding employment is bad. The Dutch economy
grew steadily last year, and is projected to continue doing so in 2014, buo-
yed by growth in the Eurozone as a whole. And the ever-increasing rate of

Searching for work is rarely an enjoyable process, but it’s globalization leads to more opportunities for internationals.

even more complicated when you are looking for work In this edition’s Have a Say, we talk to career and recruitment professio-
in a country that is not your own. It’s especially difficult nals about their impressions of the job market for internationals, as well
when you're searching under less than ideal economic as to internationals who are searching for work in the Netherlands about
conditions. their experiences with the Dutch labour market.

DEBATE MORE INTERNATIONAL ISSUES
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THE CLUB

Networking is radically changing

Work & Life

Networking in the Netherlands

Considered to be the most important tool

nowadays, thanks in part to the rise
of social media. Once the exclusive
domain of student fraternities and
old boys clubs in the Netherlands,
establishing professional connections
-both on a local and international
level- can now be easily achieved
with a click of a mouse. Nevertheless,
it seems that there is no replacing
traditional, face-to-face networking
practices as the number of social
events, associations and communities
of like-minded professionals conti-
nues to grow. That being said, the
incentives for joining a professional
network have also diversified in the
past few years.

By Phillip Gangan
Photography Greenberg Nielsen

for success, the conventional aim of networ-
king is to generate new business opportuni-
ties by building strategic relationships with
potential clients, partners and peers. With the
advent of online social platforms such as
LinkedIn, the network itself has significant-

ly evolved into a medium for publication.

Not only do these websites serve as virtual
environments for professional interaction,
members are also able to initiate and partici-
pate in relevant discussions, survey internatio-
nal trends and showcase their work to a global
audience. Be that as it may, there is no denying
the power of personal interaction.

HANDSHAKES, NOT LIKES

‘There is nothing like the feel of the handsha-
ke, the clearer interpretation of the spoken
language or the spontaneous laughter of an
entrepreneur or manager speaking to you in
person, says Dennis Cowles, President of the

DID YOU
KNOW

There are over 100 in-
ternational networking
groups in the Rand-
stad alone.

Amsterdam American Business Club (AABC).
‘Networking face-to-face is something that eve-
ry businessperson should value. With personal
meetings, a clear trust and business commona-
lity can be more easily established.

With nearly 1,000 members from across the
globe, the AABC has been organizing social
events for more than 30 years, providing ample
opportunities to build and maintain business
relationships. According to Cowles, social
media could never substitute the physical
interaction between individuals. It could,
however, reinforce the experience. ‘After meet-
ing interesting people at an event, the goal is to
contact them within 24 hours. Make appoint-
ments, link up or send a follow-up email. These
are critical things that keep the contact alive.

BUILDING GLOBAL COMMUNITIES

In the case of the creative industry, net-
works play a significant role, not only as a
means to attract future clients, but also as a
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